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SUBSAHARAN COUNTRIES SPECIFICITIES

@ 46 COUNTRIES
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ECONOMIC DISPARITIES IN THE REGION DataXiS
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SSA IN THE WORLD COUNTRIES BY GDP PER CAPITA
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TV HOUSEHOLDS STRUCTURE DataXiS
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Among the 215 million households of the region, around 102 million have access to television in 2018. Even though the penetration is
progressing, reaching 42% in 2018 compared to 40% in 2017, television has not yet fully penetrated into subsaharan African homes.
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FTA TV MARKET ON ITS EARLY STAGES DataXiS
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Households receiving exclusively free-to-air channels have been making up most of television households for many years, despite the FTA offers’
limitations in terms of number of channels and quality of content. This model could be revised with the adoption of DTH FTA platforms and the

DTT migration.
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DELAYED TRANSITION TO DIGITAL TELEVISION DataXiS
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DIGITAL SWITCHOVER DSO STATUS BY COUNTRY
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UNDER DEVELOPED FTA MARKET DataXiS
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FTA REVENUES KEY FIGURES FTA BROADCASTERS REVENUES
2018 US Dollars
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30 MILLION PAY TV SUBSCRIBERS DataXiS
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Pay TV penetration, although continuously increasing, only represents 30% of TV homes at the end of 2018. The growth could be driven by the
emergence of a young, digital oriented middle class.

PAY TV MARKET BY TECHNOLOGY
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A $4.8 BILLION MARKET Dataxis
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Although pay television operators’ ARPUs are globally decreasing, the revenues generated by television subscriptions are progressing and the
pay TV market recorded a 9% growth in 2018. Average amounts payed to receive premium content remain high for the region.
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HIGHLY CONCENTRATED MARKET DataXiS
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PAY TV SUBSCRIBERS
Market share by operator - 2018
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FIXED AND MOBILE CONNECTIVITY BOOM DataXiS
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Broadband is forecasted to gain in availability and affordability in the coming years and this deployement would create the necessary conditions
for the spread of OTT content consumption.
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SOUTH AFRICA BROADBAND MARKET SPECIFICITIES DataXiS

W EBINAR

A serious boom in fixed connectivity has been observed in South Africa in the recent years: xDSL and fiber connections are increasing at a fast
pace. This surge benefits from South Africa’s specific model, encouraging open access networks.

FIXED BROADBAND EVOLUTION OPEN ACCESS NETWORK MODEL
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BEGINNING OF PAY OTT CONTENT DISTRIBUTION DataXiS

W EBINAR

A full develoment of the OTT market would imply in priority an improved connectivity both in terms of coverage and prices, increased payments
possibilities, and strong quality content.
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CONCLUSION - FORECASTS Dataxis
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TV FORECASTS TECHNOLOGY SPLIT FORECAST
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THANK YOU FOR YOUR PARTICIPATION!

To access webinar’s recordings & presentation go to www.dataxis.com/webinars/

For any guestion about the webinar, do not hesitate to contact me :

Sa Eva Nébhié
saeva.nebie@dataxis.com
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